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ENGLISH VERSION

Instructions : (1) Answer any four questions.
(2) Figure to the rights side indicate full marks.

(3) The marks of each questions are the same.

1  What is integrated marketing communication? 17.5

Explain its importance and components in detail.

2 (A) Discuss about the brand image with detail. 9
(B) Explain the functions of branding. 8.5

3  Explain the Strategic Brand Management process in 17.5
detail.

4 (A) Explain the brand positioning. 9
(B) Discuss the internal branding. 8.5

5 Explain the planning process of Integrated 17.5

Marketing Communication (IMC).

6 Explain the meaning of Market segmentation and 17.5

discuss the bases of segmenting consumer markets.

7  Explain various types of Marketing communication 17.5

media with advantages and limitations of each.

8 Write a short note : 17.5
(1) Website marketing

(2) Planning for media communication.
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